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Land O’Lakes BOT SHOT Contest 2019 
OFFICIAL RULES 

 
OVERVIEW: Land O’Lakes is proud to announce the BOT SHOT Robotics Contest 
(“Contest”) to help celebrate the Men’s NCAA Final Four in Minneapolis, MN from April 4-8, 
2019 (“Final Four”). This Contest is designed to challenge and celebrate the academic and 
competitive achievements of students in the field of engineering, robotics and computer science 
by challenging teams from various schools to design and build their own robot to perform 
specified basketball tasks as facilitated by AndyMark, Inc. (“AndyMark”).  Seven teams will be 
selected to participate, but only four teams will be chosen to participate in the live competition 
during the Final Four.  These Official Rules supplement the terms of the Instruction Packet dated 
December 17, 2018 (“Instruction Packet”), which has been provided to representatives of the 
selected teams and may be updated and/or supplemented by Sponsor from time to time.   
 
Four (“4”) finalist teams will win a trip to Minneapolis to compete in the live competition, as 
more fully described in these rules. 
 
SPONSOR: This Contest is operated by Land O’Lakes, Inc., and/or its subsidiaries and affiliated 
companies (collectively, “Sponsor”). 
 
ELIGIBILITY: Entrants must meet the following criteria to be eligible to enter and win:  
 
(i) The age of majority in the state or district of residence (generally 18 years of age); 
(ii) A currently enrolled student or faculty member at one of the universities selected by Sponsor 
to participate, all as more fully described below; 
(iii) Received approval from a chosen university to represent the school in the competition.  
 
Each team shall be made up of up to four currently enrolled students at one of the universities 
listed below (“Team”). Each Team shall be advised by a current faculty member at such Team’s 
university. Universities shall include: Iowa State University, North Carolina A&T State 
University, Purdue University, South Dakota State University, University of Florida, University 
of MN Twin Cities, University of WI Madison (hereafter each a “University” or collectively 
“Universities”). For purposes of these rules, “Entrant” shall include each individual student, 
faculty member and each University. 
  
The Contest is subject to all applicable federal, state and local laws and regulations. Void where 
prohibited by law. Employees of Land O’Lakes, AndyMark, and their franchisees, affiliated 
companies or agents, their respective advertising or promotional agencies, media sponsors, the 
third parties engaged by Sponsor to assist it in administering the Contest, or a member of any 
such employee’s immediate family (regardless of where they live) or persons with whom they 
are domiciled (whether related to the employee or not) are prohibited from participating in the 
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Contest. In these Official Rules, “immediate family” includes mother, father, brothers, sisters, 
sons, daughters, partner and/or spouse. 
 
TIMING/ENTRY:  

1. The Contest will feature two (2) rounds of competition as outlined in the Instruction 
Packet: a Virtual Qualifying Round in which the four (“4”) finalist Teams are chosen; 
and the Championship Event.  

2. All timing and requirements for entry, materials submissions, and competitions will be 
governed by the terms of the Instruction Packet or as otherwise instructed by Sponsor 
and/or AndyMark during the Contest. 

3. Only qualifying Teams from Universities chosen by Sponsor will be allowed to enter.  
Teams may not receive any outside assistance from any person who is not on the official 
team or from any outside resource, except as otherwise indicated in the Instruction 
Packet. 

4. Sponsor’s computer clock is the official timekeeper for the Contest, and entry materials 
are not valid until the information is received by Sponsor. Proof of sending entry 
materials does not constitute proof Sponsor received the materials.  

5. The entry period through the end of the finalists’ travel to Minneapolis for the Final Four 
shall be considered the “Contest Period.”  

 
By entering, each Entrant agrees that entry materials and any information collected regarding the 
Contest may be used by Sponsor for the intended purpose and as otherwise outlined herein. By 
participating, each Entrant agrees to abide by these Official Rules and all decisions of Sponsor 
and/or AndyMark, which shall be final.  
 
ENTRY MATERIALS: All submitted physical, video and digital materials become the property 
of Sponsor and will not be returned or acknowledged, provided however that robots used in the 
Contest challenges may be kept by the University upon request. Any submitted materials that are 
inappropriate or offensive in Sponsor’s sole discretion or otherwise violate the terms of these 
Official Rules, the Instruction Packet or instructions from Sponsor and/or AndyMark may be 
disposed of, and the corresponding entry may be disqualified at Sponsor’s sole discretion.  
 
JUDGING: Entry materials will be judged as outlined in the Instruction Packet. In the case of a 
tie in the Virtual Qualifying Round or the Championship Event Round, the Instruction Packet 
and any addenda shall govern.    
 
PRIZE AND APPROXIMATE RETAIL VALUE: Four (“4”) finalist Teams will be awarded  
a “Finalist Prize,” consisting of a four (4) day / three (3) night trip for the winner to the Final 
Four in Minneapolis from April 5-April 8, 2019. Trip package consists of roundtrip coach-class 
air transportation from a major U.S. airport nearest winner’s home (determined by Sponsor in its 
sole discretion) to Minneapolis, or, if a winner lives within close proximity of Minneapolis as 
determined by Sponsor, roundtrip ground transportation from the winner’s home to Minneapolis 
(determined by Sponsor in its sole discretion); three (3) nights standard accommodations at a 
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hotel to be determined by the Sponsor (one (1) standard room) with two Team members per 
room and on Faculty advisor per room; entry into all programmed events; $50 per day in 
spending money, awarded in the form of a check payable to each winner; baggage check fees for 
one bag (if applicable); and roundtrip ground transportation to and from the destination airport 
and hotel (if applicable). Approximate Retail Value (“ARV”) of Finalist Prize is $1,500.00 per 
person. Actual value of Finalist Prizes may fluctuate depending on air fare, hotel and then-
current travel costs. 
 
If a winner is unable to complete the trip on the dates specified by the Sponsor, the winner shall 
forfeit the prize in its entirety. Travel restrictions, conditions and limitations may apply. 
 
Grand Prize: $10,000.00 cash to be provided to the University of the winning Team. University 
to determine how the money will be used and/or distributed among the Team members.  
 
All dollar amounts herein reflect US Dollars. Prizes are non-transferable and no substitution or 
cash equivalent is allowed except in Sponsor’s sole discretion. Sponsor reserves the right to 
substitute a prize of the same approximate retail value. Prizes consist only of the items 
specifically listed above as part of the prize. All costs and expenses not specified herein, related 
to any prize or incurred by accepting the prize, are the sole responsibility of the winner. Any 
elements of the prize or awarding of the prize that are not specifically outlined herein will be 
determined by Sponsor in its sole discretion. An IRS Form 1099 stating the actual retail value of 
prize as awarded, not to exceed the stated ARV, will be issued to US winners of all prizes. Taxes 
on any prize are the sole responsibility of the winner. If the actual value is less than the stated 
ARV, the difference will not be awarded as cash or otherwise. 
 
PUBLICITY RELEASE: Except where prohibited, participation in this Contest and acceptance 
of a prize constitutes Entrant’s and winner’s consent that their name, likeness, posts, photos, 
comments, voice, videos and/or biographical data may be used in any medium for advertising 
and promotional purposes without limitation and without additional notice, compensation or 
consent. Entrants also agree to promote the Contest and their participation in the Contest as 
outlined in the Instruction Packet. 
 
LIABILITY LIMITATIONS/MISCELLANEOUS: If for any reason the Contest is not 
capable of running as planned, including without limitation disruptions caused by any device, 
computer, virus, bugs, tampering, unauthorized intervention, fraud, technical failures, acts of 
God, factors beyond Sponsor’s reasonable control, or any other cause that corrupts, affects or 
compromises the administration, security, fairness, integrity, proper conduct or intended play of 
the Contest, Sponsor reserves the right at its sole discretion to disqualify any individual that 
Sponsor deems responsible. In such situations, Sponsor further reserves the right, but shall have 
no obligation, to cancel, terminate, modify or suspend the Contest, and may substitute an 
appropriate alternate method of prize award selection, including to award the prizes from among 
all valid and eligible entries received up to the time the Contest was interrupted, pursuant to the 
prize selection terms outlined herein.  
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The Contest and all of the related pages, contents and code, and the copyright therein, are the 
property of Sponsor. Copying or unauthorized use of any copyrighted materials, trademarks or 
any other intellectual property without the express written consent of its owner is strictly 
prohibited. 
 
Sponsor assumes no responsibility for any error, omission, interruption, deletion, defect, delay in 
operation or transmission, communications failure, theft, destruction or unauthorized access to, 
or alteration of, entries, including any erroneous appearance of qualification for a prize. Sponsor 
is not responsible for any problem or technical malfunction of any telephone network or lines, 
computer online systems, servers or provider, computer equipment, software, failure of any e-
mail or entry to be received by Sponsor due to technical problem or traffic, congestion on the 
internet or at any web site, or any combination thereof, including any injury or damage to 
participant's or any other person's computer related to or resulting from participation, uploading 
or downloading any materials in this Contest. ANY ATTEMPT BY ANY PERSON TO 
DELIBERATELY DAMAGE ANY WEB SITE OR UNDERMINE THE LEGITIMATE 
OPERATION OF THIS CONTEST IS A VIOLATION OF CRIMINAL AND CIVIL LAWS 
AND SHOULD SUCH ATTEMPT BE MADE, SPONSOR RESERVES THE RIGHT TO 
SEEK DAMAGES FROM ANY SUCH PERSON TO THE FULLEST EXTENT PERMITTED 
BY LAW.  
 
LIABILITY RELEASE: By entering, Entrants agree to accept and abide by the rules of this 
Contest and agree that any dispute with regard to the conduct of this Contest, rule interpretation 
or award of a prize, shall be resolved by Sponsor, whose decisions shall be binding and final.  
 
By participating, Entrants agree to release and hold harmless Sponsor, AndyMark, related 
promotional retail partners and each of their respective parent companies, affiliates, subsidiaries, 
franchisees, service agencies, independent contractors, and the officers, directors, employees, 
agents and representatives of any of the above organizations from any injury, loss or damage to 
person, including but not limited to death or property damage due in-whole or in-part, directly or 
indirectly to the acceptance, use, or misuse of a prize, participation in any Contest-related 
activity, or participation in the Contest.  
 
DISPUTE RESOLUTION/CHOICE OF LAW: Issues concerning the construction, validity, 
interpretation and enforceability of these Official Rules shall be governed by the laws of the 
State of Minnesota. All disputes arising out of or connected with this Contest will be resolved 
individually, and without resort to class action, exclusively by the appropriate federal or 
Minnesota State Court. Should there be a conflict between the laws of the State of Minnesota and 
any other laws, the conflict will be resolved in favor of the laws of the State of Minnesota. All 
judgments or awards shall be limited to actual incurred out-of-pocket expenses (excluding 
attorneys' fees) associated with participation in this Contest and shall not include any indirect, 
punitive, incidental and/or consequential damages. 
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WINNER LIST:  Winners will be announced via Sponsor’s website, social media channels and 
via press releases. 


